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Now & Then

« Too much Focused on Events and Publicity

* |neffective Crisis Communication, Reputation
Building, CSR, Marketing Public Relations

* Need to Compete with Other Department for

Government Aftairs
_itigation Public Relations
nvestor Relations

nternal Communication
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BASIC: Why PR 1s important to your organization

1. Society developed with publics
2. Global connection
3. Traditional ways
(e.g. Marketing) limited
4. Long term relationship
[=Reputation] the key for a company.
5. Change Management
6. Argument, Information Society

correct decision and information to be

conveyed for winning over public opinion battle.

7. In terms of global competition

the best way of making excellence.

ex) Samsung vs SONY
DAUM vs Naver

8. Excellence Theory

better PR activities, better companies
9. Integration

nature of PR, nature of business world
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Public Relations vs. Management

PR: Management:

Management + Communication [Leadership, Performance

Internal Communication
Reputation/CSR Building
Investor Relations

HR:
Reputation/CSR

Finance
Litigation Public Relations Law & Litigation

Government Affairs Government Affairs
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